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INTRODUCTION

Focus Idea:

Costume design and Fashion design both provide distinctive and innovative designs, yet each has
limitations. Fashion designers must consider the needs of the retail sector and create items that will be in
demand. Nowadays, communicating with the public involves a lot of fashion and clothing senses. A nation's
culture, native traditions, and thoughts about the environment are all conveyed through clothing. In order
to assist people in changing their physical, psychological, social, and moral state, clothing primarily
conveys character and personality aspects to the audience. In our current film industry, there has been a
significant change in costume. especially actors, actresses, or models who have worn attire inspired by

western society. This links the new culture to our traditional culture.

Context:

The subcontinent got liberated from the colonial powers around 75 years ago. In 1971 Bangladesh was
ultimate! born after this a reason only to realize it had been divided up into multiple regions. Many styles
have come and gone within many years but one thing has definitely been the obsession of the people of
Bengal, to look their best thick and. thin. In 1940 women were encouraged to work. After India gained
independence from British colonialism, trying to make the traditional Bengali technique of draping the
same was tricky to use. This was during the era of partition and poetry. On the other hand, 1960 had seen
the emergence of cinema, new fashion trends, and tight skirts. Ladies used to use fine-toothed combs to
tease their hair, designing mountains of knots which were then combed out to provide a beehive impression.
The Bengalis were adopting sleeveless blouses with body-hugging salwar-kurtis and chiffon saris whereas
the western world was launching miniskirts. The decade of the 1970s was the most vibrant for fashion in
the newly independent country. Runa Laila and Bobita, among many others, were prominent fashion icons
for the community. Bobita's updo and Runa Laila's sparse eyebrows have become iconic fashion
touchstones. In the 1980s, a period of liberation, creativity, and fashion, Bangladeshi women started to
experiment with their appearance. When Bollywood and Hollywood were prominently present at the time
to inform what to wear, females also accomplished some independent research. The 1980s was
undoubtedly the decade best known for the growth of fashion in the nation, which had previously
experienced more significance. The entire Bangladeshi fashion scene changed to reflect the emerging
western culture in the 90s and '00s centuries. Bangladeshis were more fascinated by pure westernization
having lost most of its ability, fusion, a flawless blending of both East and West attraction. The fashion

landscape or trends in our nation have undergone significant changes from 2010 to 2020. Many people were
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still dressed in western attire. The country had a wide selection of unisex dresses. The focus of fashion from

2010 to 2020 has been on fusion and the restoration of vintage looks.

Reason Behind Choosing The Topic:

Costumes are a wonderful aspect of theater since they explain the tale, assist actors to adopt their characters,
and immediately inform the audience of what is happening. The basic fact of fashion design is not only that
people need clothes but also it symbolizes culture and tradition. Designing can be a long process. I chose
this subject for research because it describes the consequences of changing the fashion sense of the
Bangladeshi film and media industry. As per the perspective, we can see that the change in fashion is
slowly coming from British rule, but the western part of British culture, Bengali is still unable to take it,
but slowly due to the education, modern culture, or everything, we are mixing their culture with our own

culture.a new culture is created by the fusion of the cultures of the east and the west, not the whole Orient.

Research Objective:

1. Identify our native fashion and costume patterns.

2. To analyze the trend-changing process through the film, and the media industry.
3. To analyze the forecasting of fashion trends in Bangladesh.

4. To analyze the repetitive fashion trend after 2010.

Research Question:

1. What are the native fashion and costume patterns of Bangladesh?

2. What is the effect of various incidents from (1940-2020) on changing trends in film or media?
3. What is making the film and media industry forecast the fashion trend?

4. Why are we getting repetitive fashion trends after 20107

Scopes:

e  We will acknowledge more about various fashions from the previous decades of film.
e We will be able to observe the repetition of fashion trends.

e We can learn how fashion forecasting works in the film and media industry.
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Limitations:

o It will take a very long time to observe all the films from 1940 to 2020 and consequently we may

not get through all the fashion trends.

¢ We will not get the chance to interact with the previous generations who followed the previous

trends.

Literature Review:

Literature Review#1

Title

Changes of Fashion Trends for Apparels: A study with respect to

Bangladesh and West Bengal.

Author, publication
year, and Journal

/DOI

Isita Lahiri and Humaira Siddika (2014)

Contemporary Issues and Trends

in Fashion, Retail and Management

Aim/Objective e To determine the problems associated with shifting West Bengali
and Bangladeshi clothing fashion trends.
e To ascertain the various fashion-related customer behaviors.
Methodology & Methodology:
Sample Using the descriptive study methodology, information regarding the current

situation is gathered (Malhotra N., K., 2006).

Sample:

In a group of individuals aged 25 to 50, including men and women,
180 samples of consumers were chosen from the Dhaka Comilla
district of Bangladesh and the Nadia and Burdwan Districts of west
Bengal (90 from each nation).

Random sampling with stratified selection was the method used.
The entire population is represented by the sample.

The sample was drawn from families and universities.

A group interview was done using a standardized questionnaire and

a 5-point Likert scale.
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Results/Main
findings

¢ The element of creativity strongly influences fashion trends are
influenced by the variables respectively.

e Most of the consumers are not following others but instead want to
create and bring about improvements in the way they dress.

e only 3.33% of the consumers have the least interest in fashion
behavior

e Both male and female consumers' preferred outfits for semi-formal

and casual occasions were observed.

Literature Review#2

Title

Influence of World's Fashion on Bangladeshi Fashion

Trends from the 1950s to 2018.

Author, publication

year, and Journal

Rumana Yasmin Chowdhury Natasha (2018)
American Scientific Research Journal for Engineering, Technology, and

Sciences (ASRJETS)

Aim/Objective This study will inform individuals about history, explain why changes
occurred, and identify changes in attire and appearance. It will also provide
new insights and inspiration for aspiring fashion designers and cosmetics
artists.

Methodology & Methodology: The main source for this study's analysis is secondary data. In

Sample addition, procedures for data collecting, literature reviews, data analysis, and

content analysis are employed.

Sample: A review of the literature on Bangladeshi fashion trends from East
Pakistan to Bangladesh, as well as the evolution of fashion globally and the
differences between western and eastern fashion, suggestions from fashion

designers in our sector, and consultations.

17



Results/Main
findings

Main findings:

-In the 1950s to 1975, movie actors and singers served as the primary fashion
symbols, and the only sources for fashion information were movies.

-The state of the economy has an impact on fashion.

-In a small town, fashion developed quite slowly.

-The bell bottom dresses from the 1970s that we discovered in Bangladesh at
the beginning of the 1980s.

-Women began experimenting with fashion in the 1980s, even though
-Because there was no internet in Bangladesh in the 1990s, the country was not
particularly interested in global fashion.

-The 1990s were characterized by Anarkali and flowing dresses.

-In the 2000s, people began to adopt western fashion with the aid of the media
and the internet, and at that time, jeans and unisex dresses were widely
accessible in our nation. Additionally, our RMG sector was already on track to
succeed, which it did.

-From 2010 to 2018, it was all about fusion and the resurgence of vintage
clothing.

Result:

Bangladesh is attempting to combine eastern and western styles in line with
global trends. The main driver of changes in fashion is the variation of the
silhouette. In addition to bodies, it appeared on sleeves and necklines as well.
Additionally, we obtained many themes and printed them, and stitched from
various civilizations. such as Greek key, tropical, bohemian, African tribal, etc.
We have some limitations when it comes to design because our nation is
centered on the Muslim religion. Designers are creating beautiful designs using
the suggestions of global fashion while keeping our standards and values in

mind.

Literature Review#3

Title

Fashion Marketing- Impact of Customer Exposure to Celebrity Endorsed

Advertisement in the Buying Decision Process in Indore City.
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Author, publication

year, and Journal

Aditi Dang (2014)
Contemporary Issues and Trends

in Fashion, Retail and Management

Aim/Objective

* To comprehend how young people's perceptions are impacted by celebrity
endorsements in commercials.

* To determine the effectiveness of celebrity endorsement in attracting
interest, stoking desire, and evoking action.

* To investigate the impact of celebrity endorsements on children's purchases

of branded apparel products.

Methodology &
Sample

The current research examines the impact of celebrity-endorsed
advertisements on young people's clothes shopping behavior in Indore City,
mainly relying on primary data. Surveys are sent out at random to people

between the ages of 18 and 25. 50 individuals formed the study's sample size.

Results/Main

findings

* Choosing the right celebrities to serve as brand ambassadors helps increase
customer persuasion.

* The results demonstrated that using famous people as endorsers catches
their attention, piques their curiosity, and increases the recall value of
commercials.

* The images, colors, and words used in the advertisement are more appealing
to children.

* The research also demonstrates that it can be challenging to use celebrity

endorsement to sway young people's purchasing decisions.

Literature Review#4

publication year

and Journal

Title The World in Dress: Anthropological perspective on clothing, Fashion, and
Culture.
Author, Karen Tranberg Hansen (2004)

Annual Review of Anthropology
DOI: 10.1146/annurev.anthro.33.070203.143805

Aim/Objective

* To acknowledge the connection between politics, culture, and people's sense of

style.
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* It is stated here that different clothing sections of each region of the world are
in e Linked with their culture.

* There are some limitations or regulations on women's dress based on religion.

Methodology & | The investigational approach is used for this study. The author had to complete
Sample significant tasks on clothes in culture studies, popular culture, folklore,
entomology, psychology, and marketing fall when he was producing the study
paper. Along with homosexual and lesbian studies, which is a topic covered in
culture and media, he also works on fashion and subculture style. concentrate
primarily on anthropology, teenagers, and the general adult population
Results/Main This study demonstrates that anthropology does not have a distinct area for
findings studying apparel. It shares our society's general discipline and influence. With

religion, many garments and outfits transformed in intricate ways (Islam and
Christianity). Each region's clothing has distinct cultural beliefs. Depending on
the environment, politics, economy, and level of religiosity, clothing or fashion

spreads among people and is readily embraced by them.

RESEARCH DESIGN AND METHODS:

Methodology: A qualitative method is approached in this research proposal. And we will be using

the content analysis process for this study. The finding of the research is descriptive so we will be dividing

the total years (1940 to 2020) by 10 and analyzing the fashion and costume of film and media every 10

years in Bangladesh.

Sampling: A purposive sampling technique will be used for this research. The contents will be chosen

by a characteristic of a mass audience influence. From every 10 years, 3-5 contents will be taken.
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Budgeting:

Category Budget required

Resources (Books, Journals, Publications) 5000 TK

Stationary (Papers, printing, pen, etc.) 500 TK

Operational Costs (laptop/computers, hard drives, Internet, etc.) 2000 TK

Logistics (table, chair, car .. if required) 4000 TK

Transport 2000 TK

Remuneration for data collectors 5000 TK

Miscellaneous 2000 TK

Total 20500 TK
Timeframe:

Category Time required

Background data collection 6 days

Literature Review 10 days

Data collection (depends on the method) 16 days

Data Processing and Analysis 8 days

Writing final findings 2 days

Total 42 days
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Learnings and Outcomes (Self-reflection):

e Learned how fashion functions as a cultural and historical text, not just a visual trend.

e Content analysis helped build skills in systematically observing qualitative data over
time.

e The literature review sharpened my ability to identify research gaps critically.

e Teamwork improved my task management and collaborative writing skills.
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